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Electronic publishing has acted as an 
absolutely counterpart of the information 
resources in the information society. Access 
to the information resources becomes part of 
the contents of digital l ibrary. In Spite of the 
belief of priceless of information, the both 
innovation and commodity features of 
information itself remains actively. Value and 
price for electronic publishing is always there. 
It is of an importance and a great success that 
publishers should work out the most feasible 
price and which remains profitable to them. 
However, all rules are set and decided by 
publishers themselves.    
Information product should has its own 
rule of business. How we can figure out the 
costs of electronic publications and set up a 
referable pricing mode from networked 
database, electronic journal, CD-ROM 
database is, indeed, a problem to be solved. 
We believe that a good and methodical 
pricing management for electronic 
publishing not only can improve commercial 
gain for publishers, but help information 
end-users making a rational decision to 
information resources for the best access. 
This study will provide a background of 
reasons and issues for the pricing of 
electronic publishing, in particular on 
electronic journal. and it will then explore 
some qualitative values for librarian and 
electronic publishing systems that can 
enable effective electronic communication 
of knowledge.  
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